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DESIGN + DIGITAL AGENCY
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PIXELHUB

Sampaguita St, Dior Village,
Arellano-Bani, Dagupan City

Y
Philippines 2400 | | raln &y ' 7 .
Website: wwwwearepixelhub.com g /5 N A |4 N A
Emaill: hi@wearepixelhub.com 2/ < y’ N X -
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Our Elevator Pitch

We are a digital creative agency with expertise ranging from
conceptualization, design, digital innovations, and strategic online
marketing.

PIXELHUB Creative Is a full-service marketing communications & digital
media innovations agency specializing in branding, creative consultancy,
content management system, mobile application development,

animation, and social media strategy for businesses across industries here

and abroad.

Since our inception in 2006, we have emerged as one formidable
creative multimedia solutions company using the most advanced
technologies and hip innovations in design, user experience and
application development.

We have affiliates in Singapore, Middle East, Netherlands, Denmark,
Australia, United Kingdom and the United States. 4
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Our Quest

\ Q Your success is how we measure our own.

At PIXELHUB Creative, we are driven by a quest to breed success to all our clients’ businesses
by delivering innovative marketing concepts that crosses all forefronts.

We make this possible by continuously harnessing strategic partnerships with our customers.
Our agency shall aspire to take our clients brands to a heightened state through synergy

. e
Our Calling X

PIXELHUB Creative’s calling is to become Asia’s leading creative and digital media
solutions provider in the region. We also envision our firm to establish global
presence In strategic demographic interests.
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Our Culture

Our company firmly believes that people are
Oour greatest asset.

We cater to our employees’ needs and professional
growth - be it individual or as a team. We are deeply
committed to give them the best experience we can
offer to make them feel important and valued.
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At PIXELHUB Creative, every team member is given the
chance to develop his technical skills, gain knowledge
and fulfill his target goals. We see to it that our
workforce contributes to our company’s success,
thus making them adept in their fields.

- We see to It that our employees’ potentials are
enhanced to the fullest by creating an ambience that will
-make them succeed in their chosen careers. Our
company adheres to the latest innovations in this high
technology world and is geared in providing
them the best possible services.
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PIXELHUB Creative is proud to have wetked with the following notable
7 . businesses and brands across industries through case studies, collaborations,
IDENTITY <./ /| 2~ advertising campaigns-and more. '
L ogos, Branding, Visual laentity Systems, o4 | R~ X " -
Naming, Collateral, Brand Guidelines
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JOHN HAY MANAGEMENT COPORATION

DIGITAL _— N/

Wepsite Design & Development, Wordpress, Squarespace, i !A:* L eVCU p “’,Aia

- Azalea Residences

Drupal, Magento, Responsive, Google + Social Optimization \§ "BAGUIO

-
|

< PRINT - R\ < Legal
Packaging, Stationery, Brochures, Print Ads, Editorial, Book ' hitecture ,  Lifestyle

Covers, Annual Reports, Signage, Event Graphics, Banners IT & Communications
-

Media & E_ntertalnment 1/7 <7
Non-profit -

STRATEGY . Performing Arts
. . . e Education Services and Retail %
User Experience, Research, Analytics, User Testing, g ! Trovel & Hoplklity Wil
& GLCs

. —— . | | , Food & Beverage
Conversion + Search Optimization, Social Media _ Government; Stat Boards

Healthcare WA
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The Process *

After few meetings and research, we were able to present several
mockup design studies that reflect its branding especially the bank’s
super graphic. We were able to create designs for their tablet and
mobile versions as well. We also illustrated icons for the bank’s
products and services.

i | & Online Banking Login | {_ Contact Us = () Global Locatog
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nted a simple and modern design
th the tablet and mobile versions
ebsite across all devices.
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Deposit Accounts Credit Cards Remittance

il B

111 Corporate Governance i1l Investor Relations s¥ Corporate Social Responsibility

n 5 _ > ' \ PNB Online Quick Tools

MNew Products &

Philippine Best Bank Website s B e | Fromos Get up to 6% cish ravard &/PNB
_ At . vou book online at Magys

Philippl
when you use your ppines

The Results

TheJAsian Banking and Finance Retail Banking Awards
recently awarded Philippine National Bank (PNB) with the
highly-esteemed 2015 Best Website of the Year recognition.
This honor validates PNB’s concerted efforts to address the
ever-evolving needs of its clients.
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> |




The Process

- We designed their anniversary logo, brochure,
animation and website drawing inspirations from
the Camp - its vast pine tree forest, cool weather

and its over-all landscape.

To drive their digital performance, we created a
brief animation about JHMC and launched their
new website using their new branding.
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FOURISM

by PN .o

SOCIAL DEVELOPMENT
IMMORTAL BEAUTY OF BAGUIOCITY | |
Situated at the tip of the Cordillera Mountain Rang wﬁ"g‘” place - ARTISTS'HAVEN |
boasts ts astonishing nature bounties making itan The Gity of Baguio is a haven of local and national artists as it exudesits
ﬂfm Natural blli'-E!UI':.‘ and a rich cultural -"H."-’Eliﬂﬁ{’.".

INVESTMENT POTENTIALS
A. TOURISM : 2 iees with IS
The City of Baguio is known as the 5mm~._~efc:aprw4nf m:mwmt s sion
cool cimate ranging from 15'Cto 23°C. It the preferred " tdﬁl'E tna

for both local and foreign visitors and serves as the gateway

Cordillera Region.
i I' l
)/ % N ?» FOOD BASKET |
m s 4 - i = _:: Cordiieras is home to a wide variety of vegetable produce, strawbemes
£ t;t'. e and Arabica Coffiee plantations. Baguio City is known for its mainy
m}?‘ S Fesiaurants that serve local and intemational cusines.

-

A

L

B. MANUFACTURING el :
The economy is propelled by the manufacturing industry

the economic zones such as:

- A
MOOG W TEXAS s r@

These companies have béen mﬁpmahthm“"g
jobs, as well as contributing to the Gross Domestic Product E—_ WORLD-CLASS REC REATION 2
(GOP)and the economic growth of the Philppines. 54;“’“’" a place where rivers flow and outdoor trals lead to captivating

ts. World-class recreation abound in th Ealnreaort
L mmwrﬁg{m} ; eaton abound in ths mourita
The BPO industry has significantly contributed to the
economic growth and job generationin the Hﬁpﬂ“ﬁm
and has providied more than so% of jobsin the JHSEZ. 1
City of Baguio has been recognized among the Top 10
Wave Citles for the significant and rapid growth of this
industry over the past decade.

I converas

wl

SITEL

COMPETENT SERVICES

A, EDUCATION
The City hars 32 universitiesicolieges,

B. FINANCE . . '

Baghio Gy hostsamyrxd of A The Cry s accessible by fve (s

and 1intemational school, makingita  Insti/Cors Mf:m and exse of Ft::;,t,* r'?adm"ﬂh' .,‘-:-':c‘;-.*.ﬁf.]_ 3

home to students comvesging, from SR {,]:::-am-ﬁ-;w. The presence B R AR

e s :‘,‘T!.'ﬁ.'h‘,.ﬁ ﬁ;’lh;l'::.ﬂt;ﬁm&:rn& has contributed : T I-"_ ﬁirt_ﬁr :
1 e He - - el P BT I ENr

students from different countres a - e Bpangan foz 60,

With a 98X literacy rate and an to the wut_-rcccn_f:f{tjﬂ'-l-_n g

English-speaking workplace, the inflx growth of Baguio Uty - A

of students attests to the Tty's years
shpdLre 35 an educational center in
Morth Luron.

CAMP JOHN HAY

Camp John Hay was bult b Americ
Iy wae y the ans in the year
recreation facility for the US soldiers. it Eh{attﬂir:rﬂﬂ'pe 3?:;;;;;:::::,?31

Incentives for Business Enterprises in the John Hay Special
E icZ

& Exemption from all national and local taxes

= Tax and duty-free importation

Hepublic of the Fhifippincs
HTlce of the Presideni

JHMC

JOHN HAY MASAGEMENT COPDEATION
B membaor i The BLTRA (ruap

[

served as a military base until it was tumed ow ippine Covernment
: LWe i i
N 1993 through the Bases Conversion and Dﬁ*ﬂﬂ%ﬁu-':wp:ﬂw{ﬂ{ﬂﬁl

The Camp has been developedinto a A ' with

The: : ; premier tourist it ithi

F ﬁ:p_mn American heritage sites, accommodation fmﬁmmm T
business process outsourcing facilities, retad and recreational Facﬂiﬁe-s:

= Zero-rated transactions

s Income-Tax Holiday (ITH)
* 4 years for nOn-ploneer projects
* & years for ploneer projects

® Preferential ncome tax

The Results

We were able to help promote the John
Hay Special Economic Zone (JHSEZ).
Our work has reached their recent Hong
Kong, Canada and the United States
conferences and expositions alike.

= Exernption from expanded withholding tax
= VAT zerorating on local purchases of goods and senvices, including
land-based commurscabon, hecinic power, and water bills,

Industries

The John }.m"- Management Corporation ( JHMC) is the hT:pm'nemirg am The following? are the industries doing business inthe JHSEZ:
and administrator of the Bases Corversion and Development Authority over T N be of T Per
the ba5-hectare Camp John Hay Reservation in the City of Baguio, a premier : ostarant h“:ﬁ s Et'txmm Elcﬁjﬁ.mge
tounst cestination situated 250 kilometers North of Metro Manil.':l ridi R P 54
5,000 feet above soa level. ?m elated ;2 : ?—

oursim : e
BPO g 7
Service Providers 12 1
Financial institution J L
TOTAL WO

One-Stop Action Center (OSAC) in the JHSEZ

The Enhanced OSAL is the regulatony body in the JHSEZ and is responsible for
the effident Bsuances of business permits, certificates of accreditation,
emironment and bullding permits to business entérprises inthe Zone. There
are 11 government line agendies inside OSAL

JOHN HAY MANAGEMENT CORPO
A Member of the BCDA Group RATION

JHMC is mandated to develop the Camp into a premier tourist destination
and a human resource development center while preserving and |

¥ - mana ¥
the forest and its environs. Itis the catalyst for national development m%;:e&
Cordillera Region as it contributes to economic growth and job generation in
the John Hay Spedal Economic Zone,

investment Opportunities

The BCDA and JHMC promote an investorfriendly cimate in the
John Hay Special Economic Zone (JHSEZ ) with no bureaucratic
red tape inits One-Stop Action Center (OSAC). The JHSEZ :
provices opportunities for recreational and eco-cultural tourtsm, Tourism

Business Process Qutsourcing facilities, accommeodation facifities, The proma “,E" of E{G{L.IJ‘[!.JJ'TJL and m{r!:ﬂﬁ'.'-"nf}! :
wediness and medical tourksm. tourism has increased the influx of tourists inside &

Camp Jon Hay. Ecotoghcal and Preippine -

Armerican Heritage tours cater to students, : "

corporate dients and to anyone interested inthe %= 5.___“ - 3

vicinity. Recreational facilties include the Treetop — e
Adventure ziplineg, an 18-hole Jack Nicklaus golt course, horsebadk riding and
ecowalks along the History and Yellow trads. The world-class hotel facilities
and log homes are available to tourtsts induding a wide range of retal shops.

" Forest and Environment Management
e As the steward of more than 50% of the forest
B cover of the City of Baguio, JHMC strictly
N implements programs to maintain and enhance
S the forest density, dean air and water
resources.

THE SUBIC-CLARK-TARLAC EXPRESSWAY

The SCTEX seeks to transform the Central Luzon
region into a world-clss logistics hub in the Asia-
Pacific region through the integration of economic
acthities in the Subkc Bay Freeport, the Clark
Freeport Zore, and the Central Techno Park in Tarlac
by nkdng major infrastructures such as the Seaport
in Subic and the Diosdado Macapagial Intemational

FREEPORTS AND ECOZONES
» The Clark Freeport and Specil Econoimic Zome i
Parmpangss provinoe: k.a fullyintegrated loghtcs,
tourism, rmanufacturing and sgro-industrial
development. Within R ks Clark Intermational Arpos
» Tha Poro Point Freeport Zone in La Unaon s a pe
- location for Fvestrments and tourksm in North Lim
T » Thar John Hary Special Economic Zone in Baguio ¢
INVESTMENTS AND PROJECTS a tourism complex, a multpke-use forest watershe
Ronifacio Global City in Fort Bonifado  and a hurman resource deveoprnent cender
Neswpart City in Villemor Arr Base

Hepublic of the Philippines
C¥ilice of the President

JHMC

JOUN HAY MANAGEMENT CORPORATION

8 e of The BLDA Crosg

John Hay Spedial Economic Zone
P.0. Box 1088, Baguio City
2600 Philippines
Website: www.jhmc.comph
E-mail: mgmit(@ihmec.comuph
Telefac +63(74 ) 444-5823

BCDA’

Bases Conversion and
Development Authority

The BCDA Group s a prime mover
of national development.

We transform former military bases and
properties into premiler centers of economic
growth in partnership with the private sector
with integrity, excellence and effidency in the
stewartdship of govermment resources. W
orecte sietainabke uwrban communities to
uplft the ives of Filpinod.

e




L The Process p

We are handling GT Hotel’s print, digital and multimedia needs all year round.

I:U ‘ ‘ b ra n d | n 9 fo r the fa SteSt ' ¥: We are already developing their new website and Is set to launch later this year.
. . . 6 HOME ABOUTUS ROOMS AMENITIES EAT&DRINK PROMOTIONS NEWSR&EVENTS CONTACTUS
growing hotel chain In the
_.._: <A Room M |
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Visayan Islands
GT Hotel Is currently the fastest growing hotel chain based in

ga’ AN | 2
lloillo City, Philippines. Currently, they have four branches - lloilo

83 e e R | e T A | oy o T e 0 g et e ey - .
s B ' - | A il 8 e e ey e 3 e e e e e e e
| | | | o | SRR S el I =R T _ - R e e
City, Jaro lloilo, Bacolod City and Boracay. This year they are | rooms = | R“\ - i \U =2 . - z
opening three more braches in Kalibo Aklan, Coron Palawan . ST R e --

and Guimaras.
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GT Hotel Is managed by the same group who manages Hotel B N LR ks
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Del Rio and the lloilo Convention Center. | — | o A fARR J
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GT Hotel

b7 {E 3 b Y E N Z . =
Tourist Destinations Affordable Rates - g Ao
' ' ' . Nofrillsgas
GT lloilo | R\ | | iﬁ & o
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Superior King Room: 1,900php P el . . ,
Comfort you can afford (V51N  Visit GT Hotel Jaro's Tabla by Prima ﬁ'guq

b - 4

Comfort you can afford

This is Photoshop's version of Lorem Ipsum.
Proin gravida nibh vel velit auctor aliquet.

The Result ‘ l

With great pride, we have been producing several collaterals both inprint and "~
——v——— digital for hotel and marketing use. Later this year, we will Iauncb their official
B A\ A . website that will hopefully boost their online presence and sales.
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[ aunching of a newly
renameqd consumer

paNk 1IN the Philippines

Last November 25, 2014, Allied Savings Bank formally
changed its name to PNB Savings Bank. They
wanted to launch a new website and activate their
new brand to serve as validation of its expansion and
strength in the consumer finance industry.

They also wanted to increase their user engagement

and make use of the new website as a tool for their
consumers.

@ PNB_avingsrbank

i

-
"\
¥

AUTO

Lorem Ipsum Proin
gravida nibh vel velit
auctor aliquet.

Learn More

The Process :

We designed a fresh new style for PN
Savings Bank that embodies a retall feel,
product centric, and modern colorful style

without deviating from its mother bank’s
brand.

Call Us: (632) 5/3-8888

We also created an icon pack for its
products and services from scratch. The
new website is responsive, where users can

PERSONAL

Lorem Ipsum Proin
gravida nibh vel velit
auctor aliquet.

Learn More

Banking Hours

access the website across different devices.

— .
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g This is Photoshop's version ‘
of Lorem Ipsum. Proin

gravida |

Latest News View Al

\ il M This is Photoshop's version of Lorem Ipsum.
F"..\%? %n ' Proin gravida nibh vel velit auctor aliquet. Aenean
-.J ] L
il i I=‘ & IL

sollicitudin, lorem quis bibendum auctor, nisi alit

_lllf . consequat Ipsum,
' Sast s

1

There Is an increase In terms of user engagement and daily
visitorship that makes not only us but also the bank happy.




Branding for one of
Pangasinan’s viral & hidden
DAradise Neacn resort

Masamirey Cove is a hidden paradise resort nestled
amidst a fishing village in one of Pangasinan’s pristine
beaches - the Masamirey beach.

Be mesmerized and enjoy the breathtaking clear azure
waters serenely splashing over the white sand beach as
you ensconce in the idyllic private resort on the coastline
of Sual, Pangasinan.

e
MASAMIREY

C O

L " L
= il J

m ABOUT US AMENITIES GALLERY NEWS & EVENTS CONTACT US

Amenities

Masamirey Cove’s accommodation and
facilities are custom designed and well
crafted to allow the guests’ utmost
relaxation and unforgettable experience.

Be mesmerized and enjoy the
preathtaking clear azure waters

The Asian-inspired villas with stylish
architecture and modern interiors are
aesthetically designed and meticulously
built to suit your impeccable taste and

guarantee your utmost relaxation

LRSI OCESSE | '
The owners wanted to highlight the community where the résért thrives - a
fishing village. So we decided to used it as our inspiration for their brand. We.

. » "h;.

o

-t

!

also made sure that their website is efficient and effective.

——————
MASAMIREY

Greetings!

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis
arturient montes, nascetur ridiculus mus.
|

Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla
consequat massa quis enim. Donec pede justo, fringilla vel, aliquet nec,
vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet a, venenatis vitae,
justo. Nullam dictum felis eu pede mollis pretium. Integer tincidunt. Cras
dapibus. Vivamus elementum semper nist. Aenean vulputate eleifend tellus.
Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam

lorem ante, dapibus in, viverra quis, feugiat a, tellus. Phasellus viverra nulla ut

metus varius laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi
vel augue. Curabitur ullamcorper ultricies nisi. Nam eget dui. Etiam rhoncus.
Maecenas tempus, tellus eget condimentum rhoncus, sem quam semper libero,
sit amet adipiscing sem neque sed ipsum. Nam quam nunc, blandit vel, luctus
pulvinar, hendrerit id, lorem. Maecenas nec odio et ante tincidunt tempus.

Donec vitae sapien ut libero venenatis faucibus. Nullam quis ante. Etiam sit
amet orci eget eros faucibus tincidunt. Duis leo. Sed fringilla mauris sit amet
nibh. Donec sodales sagittis magna,

- 5 :%, Masamirey, Sual, Pangasinan | Telephone: (075) 2345-687 | www. masamireycore.com

—
MASAMIREY

T | |
L9 i Yl W@ d 1 TTTE Y. IIIﬂ.:I-ﬂ-TlIII'I.Tr'L'l,.F"J'l:-'LuIII

Masamirey Cove became one of the most popular.bec
y. Online bookings went high s

its target on its first month from launching. /
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MASAMIREY

John Christopher A. Arcinue
President

+63 915 688 0636
jc_arcinue@yahoo.com
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VVepsite design ano
development for the
tallest dam in Asia

San Rogue Power Corporation (SRPC) is responsible
for the operations and maintenance of the
power-generating facility of the San Rogue
Multipurpose Project for 25 years.

The client wanted us to update their old website and
make it look stylish, more modern looking yet simple.
They also asked us to showcase the dam and their
soclal corporate responsibility efforts in the
community.

C&ec

N E S

About Us Careers News Contact Us

SERVICES APPROACH ACHIEVIEMENTS INVESTORS
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ACHIEVIEMENTS
E '.I - S Listed here are awards and achievements the
EE < corporation has gotten:

2008 - Safety Recognition award
from Safety and Health
Association of the Philippines
Energy Sector, Inc.

The Process

After thorough deliberations, research and design studies, we
were able to create several mockups that were inspired by their
corporate colors, corporate mission and vision. We highlighted

- their website with big image sliders to showcase their products

and services for people to see and fully understand.
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The 5an Roque Dam, operated under San Roque Multipurpose Project (SRMP)
is a 200 meters tall, 1.2 kilometer long embankment dam on the Agno River. It
spans the municipalities of San Manuel and San Nicolas, Pangasinan and is
nearly 200 km north of Metro Manila.
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ACHIEVIEMENTS

Listed here are avwards and achéeverments the
corporatson hes gotten:
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THE SaAN ROQUE DAM

Thee clam v pounvds a ressrvols with a surfsce area of absut 128 square kilameters extending Menh
into the municipality of bogon, Benguet. A gated spillhveay protects the dam from overtopping. Each
wel season, the nun-off |s siored for later release via water iurbines to QErRTaTE DO Jr'ﬂlli?ga“'
LIORE,

-

2008 - Safety Recognition award
fraom Safety and Health
Association of the Philippines

LHEIL"." 5[‘.1’.10?, N, Acyred River 15 the thind lasgest river in the Phili ppines with a tatal length of 221 kelomaters and a

drabnage basin st the Project site of 1,225 sqpeare kilometers. The tiver akginates in the Coedillera
Mauntaing, initially fows from noeth 1o south, divides ints several channads in the st central plain of
Luzan and misarders wisterky through the prosinces of Pangasinan and Tarsc befione: empiying into
the L:ru}:'!.'m G,

San RBogque Power Corporation (SREPC) finanded andd constructed the SEAME under a power purchase
agresment (PPA) with the Hatksnal Powes Carpocation (HPC) an a Buld-Operate-Transfer (BOT) basts
SHPC substantlally completed the SRMP at midnight, Febsruary 14, 2003, at which time its peaking
porands, Emigatian, fload contrad and enhanded water cqueslity benahts became available 1o the
surrounding Iiﬂ.]i:.‘!d‘l.‘!.. whikch include the Morthwest Luzon Econombc Growth Quadmangie, In reality, all
butits power benefits have been availabbe since mid-2000 when the dam and spdibaiay were
completed.

Watch our AVP Latest Mews Core Social Responsibilities

SEPTEMBER 9, 2013

. - - Educaki
River of Dreams Quaterly power consumption overvie siema

Crerrarahiip of the dam and spilwray was tranifemed to HPC upon constrection completion, as it
contributed funds for the mon-power components on behall of several sgencies. SRPL will owmn and
operale the power generating facilities for 25 vears, after which thair cwmnership transfors to NPC

POWER

The SEMP has an instalbed raved capacity of 345 megawatts (MWL It cperabes primarily a3 2 pealing
plant during pencds aach day wihen the slecinead eutput of base and vtes-madiate kosd powner
plants cannot fulfill condumer demand . Capacty of B MW, which is the basis for the capacity
payments under the PPA The balance ks surplus power that reduces dependence on imported fuel olf
and alzo lowers the vanable operating expenses of other power plants.

Flood Contral Susperdisse interdum vehigula velic nec soreet. The Reading Praficiency Program 15 a joint

The Agno River overflows during seasons of heawy radn,  Albquam meods nung, pharetra ot inngilas a, slivquer undertaking of varicws organizations initlated by

afferning soeme 16 Pangssanan roamd.., BT it . AEraEn BRAreTrs Sondirmentum SRR wn parmerEhag -.h‘.%:.-r.rrgi:d Fourmdarom,
assd Sit amet termnpus. thie munitipalites...

Irrigation : BEAL) RDOKE »
The Agna River overflows during seasons of hesey rain,

L}v-l_l"ha-u:l;
affecting some 15 Pangasinan towns... i

Ther SEMP offers substantial power benefits in addition £ the pealkdng Capacity and eRergy
considered in the economis anahyils conducted by BPC and the National Ecenomic Development
Anrthecrity. Most of these bérefits ane unbgue to Largs hnpdroslectng facilities.

SEPTEMBER 9. 3013 Healkh

Peaking Power Quaterly power consumption 2013
The Agno River cverflows during seasond of hedwy féin,  aua mdaw
affecting soeme 16 Pangasinan toems... ' Electrification

Infratructure Projects

SEFTEMBEER & H13
Quaterly power consumption 2013
ovarview

Water Quality Improvement Envirenmenk
The Agna Biaoer eraerilonis during Seatedd ol Bddney i,

affecting Sorme 15 Pangasinan towns.,
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The Results

Thelir website visitorship grew and raised
awareness of the company’s profile.



The Process

We came up with an icon which is a
stylized letter "H", the initial letter of '

Habitat. It is formed with two side
view faces that also look like talk
bubbles. These elements represent

. . :
SOCIal Izatl On DEAR, PABLO PEREZ Lorem ipsum dolor sit amet, consectetur adipiscing elit. In
. Director eu bibendum arcu. Aliquam aliquet turpis et nunc sagittis

auctor. Nulla egestas congue turpis, nec vestibulum erat
pretium sed. Donec porttitor, arcu et dictum ornare, dolor
leco bibendum elit, non tincidunt elit nulla vitae dolor.
Praesent eu sodales ipsum, sed vestibulum urna. Phasel-
— e lus ac elit quis nulla sollicitudin auctor sit omet et sem.
’ Praesent auctor, augue bibendum consequat vulputate,

\ lacus odio tincidunt ante, vel vulputate ipsum ante id nisi.

Ut occumsan elementum massa e t ultrices.

£
"\I:_f 3 'Lh
r i
: \. Praesent ut quam consectetur, luctus ante at, mattis
r 1 ante. Vestibulum quis quam sit amet orci fermentum
I
| \ ornare. Integer id dapibus odio, sit amet porta lectus.
’ !
[

HABITAT

-LIVING SPACE

Habitat Co-living Space
®  The Gallerio, Voleria Street, lloile City

’ | Praesent egestas sit amet dui vel facilisis. Maecenas nee
4 / erat ligula. Donec enim massa, feugiat sed nulla id,
: N | co.LIvING SPACE dignissim tristique nibh. Aenean in velit mauris. Cras vel

r }' ;.- porta ipsum. Mauris et scelerisque ligule, vel auctor est.
: : § MS, JOHANA SMITH Sed metus neque, rutrum ut erat ac, varius viverra leo.
1; o I(( 1387 S. 129th Street Nordonia, NC 564352 Maecenas fermentum diam mauris, sit amet congue felis

. T

A b tristique sagittis.

j = '”I':-{ —— Pellentesque vitae odio et quam scelerisque lobortis eu
eu nulla. Praesent in elit ot leo euismod egestas. Nullam
i ultricies in neque ut porttitor. Praesent tellus magna,
7 . o sagittis at semper ut, euismod nec sem. Aenean sit amet
s ante eu leo facilisis elementum non vel nulla. Mauris pre-

tium venenatis felis sagittis tempus. Sed ac eleifend sem,

: sit amet ullamcorper odio. Vestibulum quis orci et eros
finibus vestibulum ot sed nunc. Nune ut quam convallis,

A — - faucibus lacus eu, commodo mauris. Nunc accumsan

massa et facilisis mollis. Cras molestie porta risus, in

‘}] -- i ‘ : mattis ex auctor ac.
i s

HABITAT - ;JWB,;L

OB Habitat Co-living Spac HANA SMITH

—ull boranaing for llollos .
« firstco-livingspace |

h i "

www.habitat.p

Habitat Co-Living Space is a new.concept of living in llcilo,a || ~J pU— i et
home designed to meet the expectations of millenials and all - J. ~ :

those who value sharing, spontaneity and experience. | |

Q00O W
ODOOOCO®

) INTERNET CAFE

TheResults ¥

We've created a brand book for Habitat Co—bi\\{ng Space i .
and Hotel. We've added brand guidelines, color s« hemes, | : 5222222 h| 331177?777

: ' _ _ ‘ www.habitat.p
brand applications and many more. The Hotel and AV T
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O-Living Space are set to open next year. r— 7/ f
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The Process

e
 Indich — After meetings in Singapore and the Philippines, we created
P giem . yousustanme . several logo design studies that reflect the mission and vision of
Ll 2 s ialpl il S i [Covesox w CURRENGY |UsDv| BAGW) i matcha5. We also created a brand style guide for them to

m maintain the overall look and feel of the branding.

REGISTER / LOGIN & LOVEBOX W BAG(0) @

oA
Ak

CURRENCY 'usD v

We designed the e-commerce website and developed it using

. _ f . an open source e-commerce platform. We customized the [ )
A S | n g a po re CO m pa ny | ="\ % S (o f'.. platform to meet the needs of the online store. ' -_,;,!Eﬂ KA CO g

. 5 ﬁ%ama*
EVERY PURCHASE “
SUSTAINS '

CARTISANS' LIVES

wanted to help artisans |
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Matcha5 aims to bridge the gap between rural and underprivileged RERCY JF T SEARANY

artisans and the global economy. By having a marketplace exclusive
to rural and underprivileged artisans, they give them the opportunity 25 2 $ .
to set-up and manage their own e-store. N
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Matchab tasked us to design their corporate logo, branding and set
up an e-commerce website where artisans can create their own

online store.

EXPLORE NEW FEATURED READ

The Results

Matcha5 was launched successfully in 2015. The MacBook Air
feedback was good and they doubled the artisan = —
SIgN-ups In just two weeks. They also were able to

sell many products in two months time.

w»
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A tourism organization
needs a website for
Marketing

The Association of Tourism Officers of the Philippines (ATOP) is a
dynamic and pro-active tourism organization, responsive to the
challenges of the industry towards nation building.

They needed a website where they can post latest news and
events to their members. ATOP is currently based in lloilo City
making the website a tool to reach out to their members.

»0E Io&Z I0K »8E IO E >0K >0 K
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9:14 AM

' . Bl pixelhubexpress.com

ABOUT US NEWS AND EVENTS AWARDS CALLERY CONTACT US

9:25 AM

pixelhubexpress.com

A

WHO WE ARE . s [ WHOWE ARE
._'_ : ey % : WE INCULCATE THE CULTURE OF
FIND A WEEKEND WHERE - N MEEINEURIATE THE CUEIMRE QR TORRIRIS . - o il
| - | P b ' - | ] . . I t:""-lh"i-:-l e | - | T -; L e '. ---'.-I- - _......_:_ .
_ : r '*I!-‘ I : N M , ™ :r:::?zr:i:::n?:‘::ﬁa::it;i::;:i:a!.lenge; of . s — | rF'I- i 3 ""_'1. se?lll@‘t‘le; , ‘- >
YOU CAN WALK ON THE WATER S 1 Mg T Sk e _ L el
o i *__‘ o b r- . = . I A y o = - . . . : .* ._ e . v _

The Process
I LATEST ATOP AWARDS | We were able to create a website that is modern, clean and still aligned to the
- branding guidelines of the Department of Tourism. Users can also use the
website using their desktops, tablet and mobile.

— R e N LT —

The Results

v We were able to meet the expectations of the clients which made
them happy. The site has doubled its page views and iIncreased Its
reach allowing more members to join the organization.
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For mulflu m plqm email us at panagbenga2017mediacenter@gmail.com

- ) | We have been designing the Panagbenga — bty g o Y
gl e [ : : : . . - I SO e - _ erfestivalcom o
\.../W m /‘ C-..J = 1 \/r—. , - Webs_-lte USIng various |”UStrat|On Styles' We also | s = . Sy = L#.L. rF-=
'S 0 oorh o - used parallax and jgueries to animate the * [frene L e
o Baguio :__gaw@f Festival Foun BFFD) is Y-V o ior aian namide different elements of the wek_)5|te which gives . _ By
- =7 ‘WwWd B E ' users a whole new experience every year. ==5e
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ther five years

The Results

E; evel 'W \ 8 &Hﬁi‘“’ S . ;" i LN y Y . A :} ve - date, we already designed five (5) Flower

: — =1 . St P . e - Festival welbsites. The amount of traffic from
visitors here and abroad Is continuously
IpEégeasing. We also added a live stream
eatureiso users can watch the main events
UM_ from the comfort of their homes. Just

h s year, we made history, Panagbenga
pa 3 :3 es were put into live coverage through
: 1 acebook The views were awesome!
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Festival Sponsors

MacBook Air
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April 22, 2017

~ull branding tor the
first music and arts
“festival of the north

The Process
Up North Music and Arts Festival is the biggest

and brightest Music and Arts festival of the ’
north. Every year, we handle their branding

marketing efforts to promote the event.

The Results ‘

Another successful event was
held last 22nd of April 2017.

Mike Fernandez
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- 2 PIXELHUB
For two years now, we’ve been helping Up North e Y Sponsor
Music and Arts Festival with its branding, marketing OH, FLAMINGO! __ ﬁ

“BP VALENZUELA . = "%
‘TAKEN BY CARS ="
~_TIMMY TIM © o
THROUGH THE W
THE CROWN

UP CLARA-BENIN &

NM:USI'IQC ETS 2 ‘Gates open at 4PV
| % CSI Mall Parking Grounds
FES IVAL Get access to the Lucao, Dagupan City
Art Fair and Music _ ,
2 O 1 7 Platforms for only Tickets are available at the customer

service desk of CSI branches and all CSl

550 pesos Best Home Furniture Stores. C U R T I S M I T H

and digital promotions.

Up North Music and Arts Festival (UNMAF) has been

«nviting and showcasing indie artists, bands and art
afficcionados every year.

Contact Us =4 ; | P?UD
0922 832 4023 | 0905 342 1007 APRIL 22, 201 ickets available
#UpmﬂrthMUSiCFESti\fﬂ|2017 (075) 529 1629 | (075) 523 5416 CSI Mall Parking Grounds,Lucao District, Dagupan City at all CSl branches
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We helped createan inspiring, unprecedented and modern brand, logo

“NRIQUE Y. MANZANO

REAL ESTATE BROKER
PRC License #15854

Corporate icentity angy
Wepbsite development.for a
lOcal real estate company

Real Estate Manila is a go-to site for people who are in search
for the best real estate properties in Metro Manila, as well as its
neighboring provinces.

(XXX) XXX-XXXX
(+6 SawassialeE
en

The client wanted us to design a timeless and classy
corporate identity and a modern website design to

showcase their properties. The client was very happy and told us that the website

reached its highest numiber of visitors already since the

launch. People started to inquire about the properties

listed and the sales inquiries are phenomenal.

and website that allowed users to use as a tool to look for the best

properties in Metro Manila and nearby provinces.

i

REAL ESTATE

\_/

Home Properties Developers AboutUs Blogs FAQ ContactUs
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FOR SALE: Beautiful 4BR Home in Chateaux de
Chateaux de Par South Forbe Ol LAY, Silang, Cavite LIty
4 Bedrooms / LA: 363 sgm

e B 24,500,000 PHP

RealEstate-Manila recommends only the best properties in the m
city, from the best developers Iin the country.

Latest Listings

Search Properties

26,815,875 PHP .

FC}F? SALE: 107-Hectare FOR SALE: 3.75 Hectare FOR SALE: Modern 3BR
Land - San Juan, Land San Juan, Batangas Home in Chateaux de
Batangas ey PANIS, SOUTH FORBES

o o
i T

MacBook Air
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puplication of the k., TS T BN\ . ThexuitPannooena ARG BGokes

: ; 1_ _ 4 __ , 4 N W successfully launched on April 10, 2015 during the Agew
: YL , et Ty . "¢ naPangasinan (Pangasinan Day) celebration.
Pangasinan language W YA i~ .V e N Fare N _

Kurit Panlunggaring, the first literary contest in the
Pangasinan language, Is designed to improve the
production of more Pangasinan literary works and
provide a venue for participants to craft their literary
works in their native language.

on Abalangan

nuto kasumpalay alas-singko, manmamaneho lay Alejandro

i
lon M nan toy karsadan napepegleyan na kaalogan tan kapageyan
TalumpP bal .Dadala roy ?;pikt\ na kaabay ton si Mama Felipe. Matantan so

e
matﬂaai'l;ﬂil ed ha'fh; ‘F'F“ d aliwa nin sementado so dalan,

: dagem ya onsasabat ed lupa tan taklay 1o, anggaman sandaraiset
p.mbE‘E" niso E‘Elﬂigﬁpapgaﬁhaa na irap ya arapen to tan arum ni ran drayber.
agev

|eletak SO _ . B g
non Alejandro. Matalag iyan mansapatos, \apud agto gabay y

] sl : ; -
AKES glong N2 F;E.E:i;ﬁ gabay to metya mabayag iyan ondaan pian walay naisulong o
i ¥ i
salimuUtey ynnfaﬂﬂﬁ ya \aen (o anggaman matalag ya.
na wald
i

. Natan sulong toy sakey a maongya

nag-sulong toy pantalon : _ .

et so rason o Eip:g Hganununﬂtan 10 Ni NO PANON SO IMPananos ton mmﬁnﬂﬁ;

Dﬂ?iaw rod kawli,ﬂ‘" g‘;m y'an pantalon pian prisintabli ya onarap ed kinen Eloisa n
bu . saliw

ay n Na

The Provincial Government of Pangasinan through the

. . . wal ra pian P2 oy taon \ay apalabas.
Tourism office tasked us to design the overall book T2 e 10 2O et ikas e Aleandroya walay nagagswan ke
i ) . AN aman E“_\g T:n:... ntalon. . .
branding and asked us to illustrate the title pages of all e s - s nen Nendrs, iyt bl 43 o P n 3

katkagaw
Namt;'z'i b o bilang mﬂﬁﬁ‘:":ﬂhﬁ 3 Era-gber.
. a bas— :
nante (an lay 2p312 « ton naliliwawaan labat na kandila, lapud

.nay by : o va intila .
n

not .

i

the winning entries from the year 2012 to 2014.

ulutoy almusal parad anak dan <i Armando, pitoy taon; tan

isaya man! :
Naﬂﬂa‘ani:’éf iﬂﬂzhnn nanaugip ni.

n walay akataryan kamat
gimina: sty \ Alejandro et aglaya nan-almusal, angga y

| Kanen k¢
-  ieacaliw koy tinapay tan kape.
taﬂ "5 e deoucas wa?kﬂi&:ﬁfma ttﬂmad tua, agro labat anf%an s
ni S0 Naalmo 1o anggad kaagewan.

The Process _
After reading all the entries, we are able to
- understand and interpret them. We first
- created drafts by pencil sketching before
finally creating its digital version.

»

| NO n ; nsumpal na Kas
naa’ panguEt en Alejandro SO Manasingger s Pdo < Eimina 1, |
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eter Group of Companies are DeathCare
the choice of every Filipino in the delivery of
ss DeathCare Services - a progressive

ST.PETE

LIFE PLAN » CHAPELS

B a 4dam A

The Process I\~
We developed both android and iOS mobile applications for St. Peter Life ST
Plan and Chapels. The sales toolkit app has many features that include a The R@SU ‘tS

location-based directory, value added services and a pink casket selfie. The app was successfuly launched in November 2015 during
St. Peter’s National Convention at Solaire Resort and Casino.
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St. Peter Life Plan < St. Peter Life Plan

Life Plan Products

X , St. Peter Life Plan, Inc. is a Pre-Need DeathCare Company
 LIFE PLAN  C that offers affordable traditional memorial life plans to all
& il segments of society. Since 1970, it has maintained its

g DeathCare Expert leadership and excelled in its role as DeathCare Experts in

the DeathCare Services Industry through the continuous

l . ._rr
TRADITIONAL LIFE PLANS

About St. Peter Life Plan Products Commission

DeathCare Experts CREMATION

ST.PETER -
R 4

LIFE PLAN « CHAPELS

Employee pass code:
COMPARE LIFE PLANS

-

b VY _ GyaRe
¥ sy ‘u'-«w .
G/ R\ ST |
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Media & TVC's Updates Pink Casket Selfie




Branding for a
celebrity chet

Donal Skehan is an Irish food writer,

food photographer and television
presenter living in Dublin, Ireland.

He asked us to design his brand,
corporate identity and website. We
also managed his website’s search
engine optimization (SEQO).
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Hoese Coole. Photographes, Food Wit

DONAL SKEHAN

* Bringing Cooking Back Home! »

o s e, el TR The client wanted his website to look clean and sophisticated, but

BOME XITCOUENELOG RICIFIES VIDEDS BOOKS TYSHOWS ABOUT A CONTACT

1pe Inspiration?
Choose from over 200

delicious ideas in my
recipe sectiond

AuTsavsn st Stivhhralos andd
thhe sesall matter...
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Home Cook., Fh-amf,raph:-r Food Writer

DONAL SKEHAN

* Bringing Cooking Back Home! *

The Process

Welcome to the Recipe section

N 1am all about home cooking, nothing fancy, nothing too hard, just simple recipes that will have

you can see what you are cooking and have something to aim towards. If you have any questions

about any of the recipes or the ingredients make sure to ask me. hannahTWittor
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